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Resumo

Nessa pesquisa, tenho como foco central a comunicagdo
entre museus e publico. Parto da hipotese de que a
comunicagdo é fator essencial para facilitar a integra¢do entre
publico, patrimbnio e museu, o que consequentemente
influencia o processo educativo. A partir disso, levanto a
hipdtese principal, segundo a qual nos museus de futebol a
comunicagdo entre instituicao e publico é mais eficiente em
funcdo do quadro referencial comum presente na
comunidade dos torcedores e individuos brasileiros, o que
nao ocorre nas outras tipologias de museus ou, de outros
tipos de patrimonio. A relevancia deste estudo para a
sociedade esta na contribuicdo para melhorias no servico
prestado pelos museus. Em primeiro lugar realizo um estudo
da comunicagdo desenvolvida pelos museus através de suas
narrativas expositivas. Em segundo lugar, sdo analisados os
perfis dos publicos dos diferentes museus. Por fim, avalio o
processo de comunicacdo entre museus e publico, onde sdo
observados aspectos como profissionalismo, divulgacdo
mididtica e ludicidade, frequéncia e preferéncia do publico.
Embora todos esses elementos sejam importantes, o estudo
aponta que a apresenta¢dao de uma linguagem comum entre
museu, patriménio e publico, como acontece nos museus de
futebol, é fundamental para a melhor comunicacdo.
Finalmente, apresento a andlise interpretativa, tanto dos
dados como da observacao.
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Abstract

The central focus in this research is the communication
between museums and the its audience. | start at the
hypothesis that communication is an essential factor to make
the integration among the museum’s audience, its patrimony
and the museum itself easier. Such integration, consequently,
influences the educational process. Starting at this point, |
suggest the main hypothesis, according to it, in the soccer
museums the communication between the institution and its
audience is more efficient because the same referential
occurs in the Brazilian soccer rooter community and the
Brazilian individuals what does not occurs in the other
museum kinds or another patrimony kinds. The relevance of
this study for the society lies in the contribution for the
improvement on the services afforded by the museums. In
first place, | make a study about the communication
developed by the museums through its hanging out
narratives. In second place, there are analyzed the profiles of
the audience of the different kinds of museums. In the end, |
evaluate the communication process between museums and
its audience, where are observed aspects as professionalism,
media publicizing, ludicity, frequency and preferences of the
audience. Although all this elements are important, the study
points that a presentation of a common language between
the museum and the public, as happens in soccer's museums,
is essential for a better communication. Finally, for hypothesis
confirmation, | accomplish an analysis of speech of the
announcements and texts related to educational projects,
verifying also their reflect on the relationship with the public.
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